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Advertising & Marketing 
Communications

Stevie Watson
Assistant Professor of Supply Chain 
Management & Marketing Sciences

Rutgers University 
Rutgers Business School
94 Rockafeller Road
228 Janice H. Levin Bldg.
Piscataway, NJ 08854
732.445.5642
stwatson@business.rutgers.edu

Brand & Product Management

Chuck Tomkovick
Professor of Marketing

University of Wisconsin-Eau Claire 
College of Business
105 Garfi eld Avenue
Eau Claire, WI 54701
715.836.2529
tomkovcl@uwec.edu

Business to Business 
Marketing & Customer 
Relationship Management

Harriette Bettis-Outland
Assistant Professor of Marketing

University of West Florida 
College of Business
11000 University Parkway
Pensacola, FL  32514
850.474.2723
hbettisoutland@uwf.edu

Buyer Behavior

Michelle B. Beauchamp
Assistant Professor of Marketing

Middle Tennessee State University
Jennings A. Jones College of Business
P.O. Box 75
Murfreesboro, TN 37132
615.494.8992
beaucham@mtsu.edu

Scott Swanson
Assistant Professor of Marketing

University of Wisconsin-Eau Claire 
College of Business
105 Garfi eld Avenue
Eau Claire, WI 54701
715.836.5127
swansosr@uwec.edu

Case Writing & Research

Barbara Ross Wooldridge
Interim Associate Dean

The University of Texas at Tyler 
School of Business Administration
3900 University Boulevard
Tyler, TX 75799
903.566.7246
barbara_wooldridge@uttyler.edu 

Doctoral Student Track

Ron Taylor
Professor of Marketing & Assistant Dean

Mississippi State University 
College of Business
114 McCool Hall
P.O. Box 5288
Mississippi State, MS 39762
662.325.2580
rtaylor@cobilan.msstate.edu

Ethics, Legal & Public 
Policy Issues

Debbie M. Thorne
Professor of Marketing,
Associate Vice President for 
Academic Affairs

Texas State University–San Marcos
Offi ce of the Provost
JC Kellam 1080
601 University Drive
San Marcos, TX 78666
512.245.1217 
debbiethorne@txstate.edu

International Marketing

Bruce Keillor
Professor of Marketing

Youngstown State University
Williamson College of Business 
Administration
One University Plaza
Youngstown, OH 44555
330.941.1894
bdkeillor@ysu.edu

Marketing Education

Danny Butler
Thomas Walter Professor of Technology 
Management & Associate Professor of 
Marketing

Auburn University 
College of Business
201 Lowder Business Bldg.
Auburn, AL 36849
334.844.2464
butledd@auburn.edu

This preliminary Call for Papers will be updated on the SMA website as any info
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Marketing Research

Mike Hyman
Stan Fulton Chair of Business 
& Marketing Professor

New Mexico State University
College of Business
MSC 5280, PO Box 30001
Las Cruces, NM 88003-8001
575.646.5238
mhyman@nmsu.edu

Marketing Strategy

Daniel Padgett
Assistant Professor

Auburn University 
College of Business
250 Lowder Business Bldg.
Auburn, AL 36849
334.844.2462
padgedt@auburn.edu

Marketing & Technology

Robert Moore
Associate Professor of Marketing,
Adkerson & Murphy Notable Scholar

Mississippi State University 
College of Business
324 McCool Hall
P.O. Box 9582
Mississippi State, MS 39762
662.325.8648
rmoore@cobilan.msstate.edu

Pharmaceutical & 
Healthcare Marketing

Ashish Chandra
Professor of Healthcare Administration & 
Director of Healthcare Administration

University of Houston 
Texas Medical Center 
School of Business
Clear Lake, Suite 127A
2151 W. Holcombe Blvd.
Houston, TX 77030
832.842.2030
chandra@uhcl.edu

Retail & Entrepreneurship

Jill Attaway
Professor of Marketing

Illinois State University 
College of Business
Campus Box 5590
Normal, IL 61790
309.438.2935
jsattaw@ilstu.edu

Sales & Sales Management

Earl D. Honeycutt, Jr. 
Professor of Marketing and Director
Chandler Family Professional Sales Center,
Interim Chair, Department of Marketing & 
Entrepreneurship

Elon University
Love School of Business
KOBC 322
Elon, NC 27244
336.278.5961
ehoneycutt@elon.edu

Jeff Tanner
Professor of Marketing
Associate Dean, Faculty Development 
and Research

Baylor University 
Hankamer School of Business
Waco, TX 76798
254.710.3485
Jeff_Tanner@baylor.edu

Services Marketing

Rachelle Shannahan
Assistant Professor of Marketing

Memorial University of Newfoundland
Faculty of Business Administration
St. John’s, NL
Canada
A1B 3X5
709.737.8210
rshannahan@mun.ca.

Supply Chain Management 
& Logistics 

Lauren Skinner
Assistant Professor of Marketing,
Marketing & Industrial Distribution

University of Alabama at Birmingham
School of Business
1530 3rd Avenue South
Birmingham, AL 35294-4460
205.934.8853
laurens@uab.edu

Mert Tokman
Assistant Professor of Marketing

James Madison University
College of Business
MSC 0205
Harrisonburg, VA 22807
540.568.3020
tokmanmx@jmu.edu

ormation changes over the next few months. Please check here for updates:  www.marketingadvances.org



Current Issues in Asia

Hisao Fujimoto
Professor of Marketing

Osaka University of Economics
Graduate School of Information
Management
Osaka, Japan
fujimoto@osaka-ue.ac.jp

Current Issues in Canada

Kirby Shannahan
Associate Professor of Marketing

Memorial University of Newfoundland
Faculty of Business Administration
St. John’s, NL
Canada
A1B 3X5
709.737.8843
kirbys@mun.ca

Current Issues in Europe

Vincent-Wayne Mitchell
Professor of Consumer Marketing

School City University 
Faculty of Management Cass Business
106 Bunhill Row London EC1Y 8TZ
44.20.7040.5108
v.mitchell@city.ac.uk

Current Issues in Latin America

Enrique Manzur Mobarec
Director

Universidad de Chile 
Facultad de Economia Y Negocios
Diagonal Paraguay 205
Edifi cio TecnoAulas 3” Piso
Santiago, Chile
emanzur@unegocios.cl

Raquel Puente
Profesora

IESA Centro de Mercadeo
San Bernardino, Caracas 1010
Venezuela
raquel.puente@iesa.edu.ve 

Current Issues in 
New Zealand/Australia

Mark Gabbott
Professor of Marketing & Executive Dean

Macquarie University 
Faculty of Business & Economics
Sydney, Australia
Mark.gabbott@efs.mq.edu.au

Pride-Ferrell Cengage Innovations 
in Teaching Competition

John Branch
Director of Educational Outreach, 
William Davidson Institute,
Lecturer of Marketing & Strategy,
Faculty Associate, Center for Russian & 
East European Studies

University of Michigan 
Stephen M. Ross School of Business
701 Tappan Street
Ann Arbor, MI 48109
734.647.5301
jdbranch@bus.umich.edu

Sherwin-Williams Distinguished 
Teaching Competition Award

Don Self
Professor of Marketing

Auburn University-Montgomery
School of Business
P.O. Box 244023
Montgomery, AL 36124
334.244.3505
dself@aum.edu 

Doctoral Dissertation 
Competition

Zach Finney
Assistant Professor of Marketing

University of South Alabama 
Mitchell College of Business
Mobile, AL 36688-0002
251.460.6033
zfi nney@usouthal.edu

Proceedings Editors

William J. Kehoe & 
Linda K. Whitten
Professors of Marketing and Accountancy

University of Virginia 
McIntire School of Commerce
P.O. Box 400173
Charlottesville, VA 22904-4173
434.924.7045 Kehoe
650.579.7744 Whitten
wjk@virginia.edu
lkwhitten@aol.com 

Program Chair & Special Track: 
Sustainability Practices in 
Marketing

Bob Erffmeyer
Professor of Marketing

University of Wisconsin-Eau Claire 
College of Business
105 Garfi eld Avenue
Eau Claire, WI 54701
715.836.4644
erffmerc@uwec.edu
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