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Aligning Internal and External Sales Force Cultures
Earl D. Honeycutt, Elon University

John F. Tanner, Jr., Baylor University

Robert C. Erffmeyer, University of Wisconsin - Eau Claire

An Examination of the Antecedents of the Seven Facets of Salesperson Job Satisfaction
Brian N. Rutherford, Purdue University

G. Alexander Hamwi, Georgia State University

James S. Boles, Georgia State University

Leeann G. Rutherford, Purdue University

The Effect of Long-Term Orientation on Sales Performance

Subhra Chakrabarthy, Mississippi State University

Diana T. Oubre, Grambling State University

Gene Brown, University of Missouri — Kansas City

Robert E. Widing, 11, Thunderbird, The Garvin School of International Management

The Impact of Perceived Organizational Support on Formal Sales Management Controls and Salesperson Performance
C. Shane Hunt, Arkansas State University

Antecedents and Consequences of Individual-Level Customer Orientation
Ceyhan Kilic, New York Institute of Technology
Turkan Dursun, West Texas A&M University

Special Session: Utilizing CRM Systems in Sales Management Classes
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Robert C. Erffmeyer, University of Wisconsin - Eau Claire
Earl D. Honeycutt, Elon University

Terry Loe, Kennesaw State University

John F. Tanner, Baylor University

Services Marketing Track

The Impact of Electronic Service Quality on Customer Satisfaction over Time
Jeroen J. L. Schepers, Eindhoven University of Technology

Tomas Falk, University of Mannheim

Maik Hammerschmidt, University of Mannheim

The Moderating Influence of Communal Versus Exchange Relationships on a Model of Customer Commitment in
Services
Mark Ligas, Fairfield University

The Effects of Authoritarianism on Satisfaction, Behavioral Intentions to Repurchase, and Third Party Complaining in
Light of a Service Failure

Edward Ramirez, Florida State University

Stacey Robinson, Florida State University

Stephanie Lawson, Florida State University

The Role of Human Capital in Predicting Innovation
Gavin L. Fox, Florida State University

Frontline Service Employees and Coping Strategies: Which Coping Strategies Lead to Better Performance and More
Smiles?
Anita H. Whiting, Clayton State University

Familiarity vs. Expertise: How Different Facets of Consumer Knowledge Interact with Perceived Variety and Control
during Online Product Configuration
Michael D. Giebelhausen, Florida State University

The Influence of the Mix of Other Customers on Service Failures
Thomas L. Baker, Clemson University
Tracy Meyer, University of North Carolina Wilmington

Preferred Attributes and Qualities of Effective Customer Contact Employees during Face-to-Face Complaint Handling
Encounters: A Cross-National Comparison Study

Thorsten Gruber, The University of Manchester

Alexander Reppel, Royal Holloway, University of London

Ibrahim Abosag, The University of Manchester

Isabelle Szmigin, The University of Birmingham

Impact of Negative Emotions and Relational Benefits on Fairness Perception in a Service Failure and Recovery
Context

Junsang Lim, Virginia State University

Special Track: Journal of Marketing Theory and Practice

The Changing Nature of First-Mover Lead Time: A Twenty Year Study of New Product Announcements
Michael Poletti, University of North Carolina - Pembroke

Brian Engelland, Mississippi State University

Howard Ling, University of North Carolina - Pembroke

Marketing of Technological Projects in Their Upstream Phase: A Modal Approach
Claude Chailan, ITESM, Puebla Campus, Puebla, Mexico
Patricia Braun, President, Aprim Innovation, Sophia-Antipolis, France

Super Bowl Advertising Effectiveness: Advertisers Experience Stock Price Gains
Chuck Tomkovick, University of Wisconsin - Eau Claire

Rama Yelkur, University of Wisconsin - Eau Claire

Daniel Rozumalski, University of Wisconsin - Eau Claire

Does “Take Me Out to the Ballgame™ Still Apply When the NBA Playoffs Arrive? An Analysis of MLB Attendance
John T. Drea, Western lllinois University

Special International Track: Current Issues in Asia

This Track received no papers

Special International Track: Current Issues in Canada

An Exploratory Study of Cross-Border Shopping Behavior of Canadian Consumers
Vivek Madupu, Missouri Western State University

The Impact of Canadian-U.S. Price Differences on Store Choice
Jane Dunnett, University of New Brunswick

Atlantic Canada’s Fish Processing Sector: An lllustration of Factors Rendering the Marketing Concept Obsolete?
Reginald G. Sheppard, The University of New Brunswick
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Special International Track: Current Issues in Europe

This Track received no papers

Special International Track: Current Issues in Latin America

Who Are The Venezuelan Poor People Like? Venezuelan CEOs Point of View
Silvana Dakduk, IESA, Venezuela
Raquel Puente, IESA, Venezuela

The Depiction of Older People in Chilean Magazine Advertising (BEST PAPER)
Rodrigo Uribe, University of Chile
Alejandra Fuentes, University of Chile

Why Do the Consumers Buy Piracy Products? The Music Consumers of CD’s in Lima, Peru
Nancy Matos, Esan University, Peru
Vicenta Sierra, Esade, Barcelona

Special International Track: Current Issues in the Middle East

This Track received one paper. Forwarded to International Marketing Track for review

Special International Track: Current Issues in New Zealand/Australia

This Track received no papers

Supply Chain Management, Logistics, and Marketing Channels Track

Exploring Relational Aspects of Time-Based Competition (BEST PAPER)
Rodney W. Thomas, University of Tennessee

Revealing Complaint Handling Expectations of Buying Companies
Thorston Gruber, The University of Manchester

Peter Naude, The University of Manchester

Stephan C. Henneberg, The University of Manchester

Bahar Ashnai, The University of Manchester

Alexander Reppel, Royal Holloway, University of London

Perceived Risk and Preparedness in the Supply Chain: Perceptions of Executives
Robert A. Davis, Texas State University-San Marcos
Gail M. Zank, Texas State University-San Marco

The Nature of the 3PL Value Proposition
Wesley S. Randall, Auburn University
C. Clifford Defee, Auburn University

Conducting Multiple Supply Chain Case Study Research
Teresa M. McCarthy Byrne, Bryant University
Donna F. Davis, Texas Tech University

Tourism Marketing Track

An Investigation of the Effectiveness of Destination Loyalty in Tourism Sites: International Travelers’ Experiences in
Taiwan, Singapore, and Malaysia

Veasna Sou, National Cheng Kung University, Taiwan

Wann-Yih Wu, National Cheng Kung University, Taiwan

Personal Safety and Security on Cruise Ships: A Study of Crimes Onboard with Special Reference to the Recent
Legislative Attempts in the United States

Thomas R. Panko, University of Southern Mississippi

Babu P. George, University of Southern Mississippi

Tara Burnthorne Lopez, Southeastern Louisiana University

Storytelling Research of Travelers’ Self-Reports: Etic Analyses of How Visitors Interpret Places and Own Experiences
in China (BEST PAPER)

Hsu Shih-Yun, Asia University, Taiwan

Ning Dehaung, Kunming University of Science and Technology, PRC

Cui Lixin, Beijing Institute of Technology, PRC

Arch G. Woodside, Boston College

The Power of Abstract Images in Tourism Advertising
Shane D. Smith, Kennesaw State University

The Audience of a Destination Organization E-Newsletter: Some Marketing Comments
Christine Petr, University of Rennesl, France
Aurelie Hess-Miglioretti, Maison des Sciences de 'Homme de Bretagne

316-327

328-329

330

331-332

333-334

335-338

339-340

341-342

343-354

355-356

357-358

359-362

363-366


file:///E:/data/papers/145.pdf#page=1
file:///E:/data/papers/146.pdf#page=1
file:///E:/data/papers/147.pdf#page=1
file:///E:/data/papers/148.pdf#page=1
file:///E:/data/papers/149.pdf#page=1
file:///E:/data/papers/150.pdf#page=1
file:///E:/data/papers/151.pdf#page=1
file:///E:/data/papers/152.pdf#page=1
file:///E:/data/papers/153.pdf#page=1
file:///E:/data/papers/154.pdf#page=1
file:///E:/data/papers/155.pdf#page=1
file:///E:/data/papers/156.pdf#page=1
file:///E:/data/papers/157.pdf#page=1

Late Arriving Papers

From B2B/CRM Track:

Outsourcing of Services to Emerging Markets: A Framework and Implications
Rajshekhar G. Javalgi, Cleveland State University
Elad Granot, Cleveland State University

From Ethics and Social Responsibility Track

Ethical Perceptions of Instructors in Business Colleges
Christie R. Morgan, Jackson State University
Palaniappan Thiagarajan, Jackson State University
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