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Dear Colleagues, 
 

It is time again to meet éé.how fast time 
flies!  In November, we will be meeting in 
the vibrant city of New Orleans, at the 
Sheraton New Orleans.  It has been a 
great honor and a humbling experience to 
serve as the President of this great or-
ganization for the last year.  It was also a 
great pleasure to have worked with a 
wonderful group of dedicated officers who 
share the same vision of taking the or-
ganization to the next level.  
 

I am pleased to announce that this year we made major progress in our 
goal of making SMA a premier marketing organization.  Some of the 
noteworthy achievements are the Emerald Emerging Scholar Award, 
the Marketing Practitioner Award, as well as the sponsorship of the 
Doctoral Consortium by Elsevier.  I am grateful to the Executive Com-
mittee who worked behind the scenes to make this happen.  
 

I would like to thank Rhea Ingram who as Program Chair has put to-
gether a wonderful and exciting program for the 2009 conference.  
There are a number of new pre-conference seminars and work-
shopsé.check the SMA website for more details.  I also want to thank 
William Kehoe and Linda Whitten for their wonderful work in coordinat-
ing and editing the 2009 Proceedings. 
 

There are a number of exciting things happening at this yearôs confer-
ence like the Elsevier Distinguish Scholar Presentation by A. Parasura-
man, the Sherwin-Williams and Cengage Pride Ferrell Teaching Com-
petitions, the Retail Seminar, and the usual research presentations and 
special sessions to name a few. 
 

I look forward to seeing all of you in New Orleans a city that offers a 
variety of music, food, fun and excitement.  Our members and spon-
sors continue to be the driving force behind our success. On behalf of 
the SMA Officers, I would like to extend our sincere appreciation to all 
members and sponsors who made 2009 a wonderful and exceptional 
year. For more information and updates as well as opportunities to get 
involved, please visit our web site: http://www.marketingadvances.org. 
 

Once again thanks for the opportunity to serve you and SMA. 
 

Best Wishes, 
 

Mathew Joseph 
President, Society for Marketing Advances 

Society for Marketing Advances  
VOLUME XXXIII, NUMBER 2 Fall 2009 Newsletter  
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Congratulations to Dr. A. Parasuraman ,  
SMAôs 2009 Elsevier Scholar 
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A. Parasuraman ("Parsu") is a Professor and Holder of the James W. McLam-
ore Chair in Marketing (endowed by the Burger King Corporation) and Vice Dean of 
Faculty at the School of Business, University of Miami.  He obtained his Bachelor of 
Technology degree in 1970 from IIT-Madras and Master of Business Administration de-
gree in 1972 from IIM-Ahmedabad, India.  His Doctor of Business Administra­tion de-
gree, which he obtained in 1975, is from Indiana University, Bloomington, Indiana. 

 
Dr. Parasuraman teaches and does research in the areas of services market-

ing, service-quality measure­ment and improvement, and the role of technology in mar-
keting to and serving customers. In 1988 Dr. Parasuraman was selected as one of the 
"Ten Most Influential Figures in Quality" by the editorial board of The Quality Review, co
-published by the American Quality Foundation and the American Society for Quality 
Control. He has received many distinguished teaching and research awards, including 
multiple Best Professor Awards given by Executive and Regular MBA Classes and the 
Provostôs Award for Scholarly Research at the University of Miami. In 1998 he received 
the American Marketing Associationôs ñCareer Contributions to the Services Discipline 
Awardò [an annual award bestowed upon one individual who has had a sustained and far-reaching impact on the 
field].  He received the Academy of Marketing Scienceôs ñOutstanding Marketing Educator Awardò in 2001 and was 
designated as a ñDistinguished Fellowò of the Academy in 2004.  He has also been named to the Chartered Insti-
tute of Marketing (U.K.)ôs ñGuru Gallery,ò which profiles the 50 leading marketing thinkers worldwide. In 2005 he 
received a ñDistinguished Alumnus Awardò from IIT-Madras, his undergraduate alma mater. In 2008 the e-TQM 
College in Dubai established ñThe Parasuraman Research Grant on Service Quality,ò an annual award to foster 
more scholarly research on service quality throughout the Middle East region. 

 
Dr. Parasuraman has published over one hundred articles in journals such as the Journal of Marketing, 

Journal of Marketing Research, Journal of Retailing, and Sloan Management Review.  He has served as editor of 
the Journal of the Academy of Marketing Science for a 3-year term (1997-2000).  He is currently Editor of the Jour-
nal of Service Research. He also serves on the editorial review boards of ten journals.  In addition to coauthoring 
Marketing Research, a college textbook, Dr. Parasuraman has co-authored three other business books written for 
practitioners: Delivering Quality Service: Balancing Customer Perceptions and Expecta­tions, Marketing Services: 
Competing Through Quality, and Techno-Ready Marketing: How and Why Your Customers Adopt Technology. He 
is an active consultant and has conducted dozens of executive seminars on service quality, customer satisfaction 
and the role of technology in service delivery in many countries.  

 
See Dr. Parasuramanôs Distinguished Scholar presentation at the conference on Thursday,  

November 5th, from 10:15AM -12:00PM! 

Dr. Parasuraman  
2009 Elsevier Scholar  

The Sheraton New Orleans on Canal Street is the conference hotel.  SMA 
has negotiated a reduced conference rate of $149 (single or double)/
night.  To receive this conference rate you must make your hotel reserva-
tion no later than September 28, 2009 .  All guests should make reserva-
tions directly with the hotel at 1-888-627-7033, identifying themselves as a 
member of the SMA Group for the above rate.     
 
The early bird conference registration deadline is October 13, 2009 .  You 
may register through the SMA website (www.marketingadvances.org). 

The Early Bird Gets 
the Best Deals!  

http://www.marketingadvances.org/
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THIS JUST INé 
SMAõs Newly Formed Board of Governors 

SMA Call for Participants!  
 
The Society for Marketing Advances has been busy revising its strategic plan for the upcoming years.  This 
plan encourages the organization to search for additional members willing to assist in moving the Society for-
ward.  The organization has two committees in which at-large members can serve.  These committees will be 
active throughout the year chaired by one of the current officers.  Each committee will have a set number of at
-large slots. 
 

Interested in seeing the organization grow?  Volunteer for the Membership Committee at-
large slots. 
Attentive to the publications the organization offers?  Volunteer for the Research & Publica-
tions committee at-large slots. 

 
If you are interested and willing to serve, please look for the sign-up sheets at the Conference Registration 
table in New Orleans.  We want our members to become involved in helping us build the Society into one of 
the premier marketing associations. 

 

As all forward-looking organizations do from time to time, SMA reviewed its governing structure relative to 
the needs of its market, actions of competing organizations, strategic challenges and opportunities, and 
overall effectiveness.   The result of this effort was the establishment of the Board of Governors.   The 
Boardôs primary charge is to focus on strategic, overarching challenges and opportunities, while the officer 
group has key responsibility for the operational and programmatic matters of SMA. 
 
As the academic organization market space becomes increasingly complex, it is essential for SMA to iden-
tify/carve out a unique niche based on its strong heritage and time-honored traditions.  The fundamental 
question to be asked and answered by SMA, with guidance from the Board is ï How does SMA create a 
distinctive brand that is value-laden and competitive?  Collectively, we must think creatively about new and 
different value equations that ensure SMAôs relevance to future generations of academicians and practitio-
ners.  Our efforts will be aimed toward understanding better the appropriate configuration of our market, 
product/service, communications mix, location-oriented variables, and pricing to meet the ever-evolving 
needs of marketing academicians. The Board will be engaging in these types of discussions, with input  
from the membership. 
 
The Board of Governors is composed of twelve members, representing various components of SMA ï    
immediate past presidents, SMA Fellows, at-large members, the Executive Director, and Program Chair. 
Representatives of immediate past presidents include Tom Baker, Jim Boles, and Brian Engelland.  Repre-
senting SMA Fellows ï Joe Hair, Bill Moncrief, and Bob Robicheaux.  At-large members are represented by 
Linda Swayne, Jeff Totten, and Alvin Williams.  Joe and Alvin serve currently as co-chairs of the Board.  
Other Board members include Glenn Richey, Executive Director, and Rhea Ingram, 2009 Program Chair. 
 
As we work to strengthen SMA, all members are encouraged to review the Strategic Plan (2009-2011), 
make suggestions about improving the organization, and most importantly make a personal commitment of 
time and energy to implement components of the plan to ensure the long-term viability of an organization 
that has meant so much to so many for so long.  The next meeting of the Board of Governors will be on  
Saturday, November 7, 2009, following the SMA Conference in New Orleans.  See you in New Orleans! 



The Society for Marketing Advances Conference 
Coming Back to New Orleans, LA 

The 2009 Society for Marketing Advances Annual Conference held in New 
Orleans, LA is just what the doctor ordered.  Research shows this conference 
is the pinnacle of fun and fellowship and this yearôs conference will hold true 
to form! Make plans now to attend!  Beginning Wednesday, November 4th and 
ending Saturday, November 7th, the program offers several new sessions, ac-
tivities, presentations and events making this year one of the most exciting 
times for SMA members.  Events and activities include: 
 

Two new Pre -Conference Activities  ï In addition to our traditional pre-
conference activities (i.e., Elsevier Doctoral Consortium, the Annual Retailing 
Symposium, Case Teaching seminar and the SEM workshop), there are two 
new seminars that include the Leadership Development Symposium for cur-
rent department chairs only and a Grant Writing seminar facilitated by an ex-
pert successful in obtaining grants. 

The new Best of the Best in Research Series for Topical Marketing Jour-
nals:  A new series of sessions focusing on getting published in topical areas of 

research will be held Friday afternoon at 3:45 p.m.  The panelists for these sessions will include editors of 
ranking journals, reviewers, and a top researcher discussing hot topics in the area. 
 

A redesigned SMA/KAMS Joint Symposium :  Two sessions Friday will feature partnering scholars from the 
Korean Marketing Association and SMA members which focus on building international research teams. 
 

Other traditional activities will include: 
 

155 Competitive Paper Presentations  across 24 tracks. 
 

Two Teaching Competitions:   These are once again offering a great line up of outstanding pedagogy ideas. 
 

Welcoming Reception  sponsored by Sherwin Williams will be Wednesday evening honoring newcomers as 
well as old-timers. 
 

Elsevier Distinguished Scholar Presentation  is scheduled for Thursday morning. 
 

SMA Awards Luncheon  will create excitement on Friday honoring several SMA members and others in-
volved in the marketing community; followed by the Annual Business Meeting ; and the Presidential Recep-
tion  Friday evening. 
 

November is a great time to visit the Jazz City.  Please register for the conference and book your room at the 
Sheraton on Canal by the deadline (September 28, 2009) so you can get the conference rate.  It is important 
for our members to stay at the conference hotel to support our organization.  Call the hotel directly at 888-627
-7033.  Or visit the SMA website (www.marketingadvances.org) for further information. 
 
Come join the fun and fellowship, and participate in the new activities the conference has to offer.  We look 
forward to seeing you in New Orleans! 
 
W. Rhea Ingram 
2009 Program Chair 
 
 

Rhea Ingram 
 2009 SMA Program 

Chair 
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2009 SMA Conference 
Program Highlights 

WEDNESDAY, November 4, 2009  
 
1:30 ï 5:00 p.m. 

1st Annual Writing Successful Grants in 
Marketing 
Facilitator: Rene Mueller 

1
st
 Annual Leadership Development 

Symposium (for Department Chairs only) 
Facilitators:  Greg Marshall and Bill Locander 
 
Four other Pre-Conference Activities are  
offered. 
 
5:30 ï 7:00 p.m.   
SMA Welcoming  
Reception 

 
THURSDAY, November 5, 2009  
 
8:30 ï 10:00 a.m. 
Sherwin Williams Teaching Competition 
 
10:15 a.m. ï 12 p.m.  
Elsevier Distinguished  
Scholar Presentation 
 
2:00 ï 3:30 p.m. 
Cengage Pride/Ferrell Innovations in Teaching 
Competition: Part I 
 
3:45 ï 5:15 p.m. 
Meet the Editors of the Broad-based Marketing 
Journals Session 
 
Enjoy an evening in the city of New Orleans 
with friends! 

 
FRIDAY, November 6, 2009  
 
8:30 ï 10:00 a.m. 
Cengage Pride/Ferrell  
Innovations in Teaching  
Competition: Part II 
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10:15 ï 11:45 a.m. 
SMA/KAMS Joint Symposium: Session I 
 
12:00 ï 1:30 p.m.  
SMA Awards Lunch 
 
1:30 ï 2:00 p.m.  
SMA Business Meeting 
 
2:00 -3:30 p.m. 
SMA/KAMS Joint Symposium: Session II 
 
2:00 ï 3:30 p.m. 
Doctoral Dissertation Proposal Competition  
Winnersô Presentations 
 
3:45 ï 5:15 p.m. 

Best of the Best in Research Series 
with Topical Marketing Journals 

Meet the Editors, Reviewers, and Researcher in  
Topical Areas of Marketing 

 
5:30 ï 7:00 p.m. 
Presidentôs Reception 

 
SATURDAY, November 7, 2009  
 
8:30 ï 10:00 a.m. 
Special Session:  Pedagogy Primer for  
Professors 
 
10:15 ï 11:45 a.m. 
Special Session:  The State of Replication  
Research in Marketing 

Where its all 
happeningð
the Sheraton 
New Orleans 
on Canal 
Street! 
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The Journal of Marketing Theory and Practice (JMTP) has had a terrific year!   
SMA members can be proud of the association of the Society with JMTP, and  
the strong co-branding strategy with SMA (the SMA logo is prominent on the  
cover) provides opportunities on visible forums to show concrete evidence of  
the quality of both the association and the journal.  This past year the journal  
has been featured on editor sessions at several major academic conferences,  
including the AMA Summer Educators Conference in Chicago ï a distinct  
honor to be included.  Feedback from academics across the globe is that  
JMTP is continuing to climb in quality and impact.  Please consider attending  
the Annual SMA Meet the Editors Session (6.6) on Thursday, November 5th at  
3:45PM, at which JMTP will be one of the featured journals. 
 
You will be delighted to know that both the number and quality of submission  
continue to be very strong, and with the present pipeline we are publishing  
approximately one year from final acceptance.  Interest in the journal outside  
continues to grow and we are publishing a greater number of non-U.S. authored articles now than ever before.  In 
addition, the Editorial Board contains more non-U.S. scholars than ever and weôve recently moved some of our ad 
hoc reviewers onto the Board.  The global reach is an important criterion for our eventual application for inclusion 
in the Social Science Citation Index (SSCI).  Given our quality, consist on time publication record, pipeline of good 
work, evidence of global reach, and the willingness of top scholars to write support letters for the journal, I am opti-
mistic that very soon M.E. Sharpe Publishers will feel comfortable in making application for SSCI. 
 
Thanks to former JMTP editor Mike Dorsch of Clemson University, this year for the fourth time we have offered a 
special JMTP Track in the SMA Call for Papers.  Authors who wish to ultimately target their work for publication in 
JMTP can submit to this track, and the top papers receive an opportunity to use the reviews and feedback to re-
vise their conference papers up to journal standards for resubmission for review at JMTP.  At the 2009 confer-
ence, the featured papers appear on Session 11.3, which takes place on Friday, November 6th at 2:00PM. 
 
The JMTP Editorial Review Board and Senior Advisory Board will again take place at the SMA Conference this 
fall.  It will be on Friday, November 6th at 8:30AM.  Refreshments will be provided by Harry Briggs, Executive Edi-
tor at M.E. Sharpe Publishers.  All board members are encouraged to attend, and in the past weôve had great rep-
resentation of board members at the meeting.  Thereôs always great discussion about opportunities for making the 
journal even better.  
 
Finally, I want to encourage SMA members to become involved with the journal.  Weôd like to have you volunteer 
to review, and weôd especially like to encourage you to send your best work to JMTP to be reviewed. 
 
For submission and other information about JMTP, go to: (www.jmtp-online.org).  

Journal of Marketing Theory & Practice  Update  

Greg Marshall, JMTP  Editor  

Special Conference Session Track:   
Journal of Marketing Theory & Practice Friday, 2:00 ï 3:30 PM  

Session Chair:  Michael J. Dorsch, Clemson University 
 

Viewing Private Label Brands through Three Stakeholder Lenses: Consumer, Retailers, and Manufacturers 
J. Mark Mayer, University of Georgia 
 

Persuasive Messages and Word-of-Mouth Communications Formation: Taiwan and Cambodia Tourist Destination Sites 
Wu Wann-Yih, National Cheng Kung University 
Chu-Hsin Huang, National Cheng Kung University 
Veasna Sou, National Cheng Kung University 

http://www.jmtp-online.org/


VOLUME XXXIII, NUMBER 2 PAGE 7 SMA NEWSLETTER ð FALL 2009  

This yearôs conference will offer our membership the opportunity to meet the editors and reviewers of topical 
marketing journals and listen to a top researcher in the area on Friday, November 6 at 3:45 p.m.  The new 
ñBest of the Best Research Series with the Topical Journalsò will be held concurrently and involve a maximum 
of three journals (i.e., editors and reviewers) for each topical area.  The sessions will mirror each other ad-
dressing the same issues: 
 
(1) up and coming topics in the area; 
(2) preparing manuscripts for the individual journals;  and 
(3) the review process ï writing reviews and responding to reviewers. 
 
Topical areas include International Marketing, Sales and Business-to-Business Marketing, Services and Re-
tailing, Advertising, and Education.  The regular Meet the Editors session will be held as well.  Editors from 
more broad-based journals will be held the afternoon of Thursday, November 5.  Please visit the Societyôs 
website at www.marketingadvances.org for the full 2009 SMA Conference Program. 

New Best of the Best in Research Series  

at the 2009 SMA Conference  

 
The Society for Marketing Advances will be offering speakers the services of Turning Technologies Audience 
Response Systems. Turning's products turn presentations into powerful two-way communication tools that 
help captivate your audiencesô attention and gauges attendee understanding.  Using TurningPoint® or Turn-
ingPoint AnywhereÊ, presenters can display questions, surveys, opinion polls and complex problems that al-
low everyone in the room to select a response via ResponseCard® input devices.  TurningPoint delivers im-
mediate feedback and instantly graphs results for on-the-spot assessments of participants. After your presen-
tation, collected information is available via reports structured to meet virtually all your needs, from participant 
scores to demographic results. MAC and PC options are available.  Turning's products allow you to poll from 
PowerPoint or any application.  You have the option of incorporating this technology in your presenta-

tion at no charge.   

Other applications for this tool include customer insight, focus groups, consensus building, and data collec-
tion.    

Using TurningPoint is easy - simply click on the TurningPoint toolbar, insert a slide and instantly create an 
interactive question. Once you have created your presentation, simply plug a TurningPoint USB receiver into 
your computer and run the TurningPoint set-up wizard. Your interactive presentation will be up and running in 
just minutes.  A tech will be onsite to assist with your presentation.  

Visit www.turningtechnologies.com to learn more.   To arrange use of this product and schedule a Web-ex 
training sessions please contact Laura Kraft , lkraft@turningtechnologies.com or 330-259-7627.  Please tell 
Laura you are a participant in the 2009 Society for Marketing Advances Conference.  

Turning Technologies Offers SMA Presenters 
Their Audience Response Systems  

http://www.marketingadvances.org
http://www.turningtechnologies.com/
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Mark your calendar!  If you plan to 
participate in SMAôs Academic 
Placement service in New Or-
leans this fall, circle Friday Octo-
ber 16 on your calendar, as pre-
conference placement listing reg-
istration and order forms and fees 
will be due on this date.   
 

Whether you are looking to make 
a hire or seeking an academic 
position, SMAôs placement ser-
vice offers a congenial and com-
fortable setting for conducting in-
terviews.  Academic placement 
services will be located in Room 
Salon 801 and operate during the 
following days and times at the 
conference. 

For additional information about 
SMAôs Academic Placement Ser-
vices, please visit:  
http://www.trinity.edu/cdavis2/
sma/smaplacementservices.html  
  
If you have questions or require 
additional information, please 
contact: 
 

J. Charlene Davis    
cdavis2@trinity.edu  
(210) 999-7645. 

SMA                       
PLACEMENT 

SERVICE  
HOURS 

Dining in New Orleans:  

Something for Everyone!  

Wednesday, November 4  
4:00 p.m. ï 6:00 p.m.  

 
Thursday, November 5  
8:00 a.m. -  5:00 p.m.  
(note: closed 12:30 -1:45 for  

Officerôs Luncheon) 

  
Friday, November 6  

8:00 a.m. -  5:00 p.m.  
(note: closed 12:00 -2:00 for  

Awards Luncheon and Business Meeting)  

Looking for casual dining?  Consider these places:  
 
Jacques -Imoôs, for Cajun dishes like alligator cheesecake and deep-fried po-

boys, 8324 Oak Street, (504) 861-0886, www.jacquesimoscafe.com 
Port of Call , for great burgers and music, 838 Esplanade Avenue, (504) 523-

0120, www.portofcallneworleans.com 
Motherôs Restaurant, for excellent po-boys, 401 Poydras Street at Tchoupi-

toulas (504) 523-9656, www.mothersrestaurant.net 
Central Grocery Company , for awesome muffulettas, 923 Decatur Street, 

(504) 523-1620 
The Joint , for award-winning barbeque, 801 Poland Avenue, (504) 949-3232, 

www.alwayssmokin.com 
Café du Monde , for café au lait and beignets, 800 Decatur Street, (504) 525-

4544 

 
Want something fancier?  Try these restaurants:  
 
Bacco , for upscale Italian food (the lobster ravioli is a specialty), 310 Chartres 

Street, (504) 522-2426*, www.bacco.com 
Bayona , for courtyard dining, 430 Dauphine Street, (504) 525-4455*, 

www.bayona.com 
Red Fish Grill , from chef Ralph Brennan, for creative seafood dishes, 115 

Bourbon Street, (504) 598-1200*, www.redfishgrill.com 
Cafe Adelaide & the Swizzle Stick Bar , for Creole cuisine in the Com-
manderôs Palace family of restaurants, 300 Poydras Street, (504) 595-
3305*, www.cafeadelaide.com 

Palace Café , from another of the Brennan family chefs, for innovative Creole 
dishes, 605 Canal Street, (504) 523-1661*, www.palacecafe.com 

Stella! Restaurant , for International-inspired cuisine, 1032 Chartres Street, 
(504) 587-0091*, www.restaurantstella.com 

Marigny Brasserie, more fine dining with a New Orleans flair, 640 French-
men Street, (504) 945-4472*, www.marignybrasserie.com 

Petuniaôs, for a great breakfast or brunch, 817 St. Louis Street, (504) 222-
6440*, www.petuniasrestaurant.com 

 
Craving seafood or Cajun fare?  How about these:  
 
Acme Oyster House , for oysters!, 724 Iberville Street, (504) 522-5973, 

www.acmeoyster.com 
Jacques -Imoôs, for Cajun dishes like alligator cheesecake and deep-fried po-

boys, 8324 Oak Street, (504) 861-0886, www.jacquesimoscafe.com 
Coopôs Place, for Cajun dishes such as rabbit & sausage jambalaya, 1109 

Decatur Street, www.coopsplace.net 

 
In the mood for Mexican food?  Try these places:  
 
El Gato Negro , for great Mexican food and margaritas too, 81 French Market 

Place, (504) 525-9752, www.elgatonegronola.com 
Juanôs Flying Burrito, for a Creole spin on Mexican food, 2018 Magazine 

Street, (504) 569-0000, www.juansflyingburrito.com 

   
* Be sure to call for reservations. 

mailto:cdavis2@trinity.edu
http://801%20Poland%20Ave
http://www.alwayssmokin.com
http://www.marignybrasserie.com
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The 2009 SMA Doctoral Dissertation Proposal Competition is now underway!  This year, twenty proposals 
were submitted from across the world.  First prize includes an $1,100 cash award along with complemen-
tary SMA membership and conference registration.  The runner(s)-up receive a $500 cash award, comple-
mentary SMA membership, and conference registration.  Winners will also present their proposals in a spe-
cial session at the conference on Friday, November 6th at 2PMðbe sure to check the SMA Program for 
more details! 
 

Many thanks to the reviewers who volunteered to judge this yearôs competition: 

2009 SMA Doctoral Dissertation Proposal  
Competition Update 

Pia Albinsson, Appalachian State University 
Michelle Beauchamp, Middle Tennessee State  

University 
Pelin Bicen, Penn State Erie 
Rich Brown, Harding University 
Susan Brudvig, Ball State University 
Danny Butler, Auburn University 
Roger Calantone, Michigan State University 
Christina Chung, Ramapo College of New Jersey 
Gabriel Perez Cifuentes, Universidad de los Andes 
Mary Catherine Colley, Troy University 
Delonia O. Cooley, Texas Southern University 
Georgiana Craciun, Loyola College in Maryland 
Charlene Davis, Trinity University 
Donna F. Davis, Texas Tech University 
Dawn Deeter-Schmelz, Ohio University 
Michael J. Dorsch, Clemson University 
Turkan Dursun-Kilic, West Texas A&M University 
Jacqueline Eastman, Georgia Southern University 
Diane Edmondson, Middle Tennessee State University 
Reto Felix, University of Monterrey 
Theresa Flaherty, James Madison University 
Richard Flight, Eastern Illinois University 
John B. Ford, Old Dominion University 
Janaina de Moura Engracia Giraldi, University of Sao 

Paulo 
Ronald Goldsmith, Florida State University 
John Hansen, University of Southern Mississippi 
David Hardesty, University of Kentucky 
Jon M. Hawes, Indiana State University 
Bob Heiser, University of Southern Maine 
Paul Hensel, University of New Orleans 
Monica A. Hodis, St. John Fisher College 
Charles Hofacker, Florida State University 
Gary Holmes, Drury University 
Tarique Hossain, California State Polytechnic University 
Patricia Humphrey, Texas A&M University-Texarkana 
Fernando Jaramillo, University of Texas at Arlington 
Sacha Joseph-Mathews, University of the Pacific 
Nicole Bieak Kreidler, La Roche College 
 
  
 

Paul Lapoule, NEGOCIA Paris 
Junsang Lim, Virginia State University 
Yam B. Limbu, Montclair State University 
Renaud Lunardo, Troyes Champagne School of 

Management 
Sarah Mady, Old Dominion University 
William C. Martin, University of North Dakota 
Donovan A. McFarlane, St. Thomas University 
Altaf Merchant, University of Washington Tacoma 
Ben Oumlil, Western Connecticut State University 
Mujdat Ozmen, ESOGU 
Nicole Ponder, Mississippi State University 
Frank Pons, Université Laval 
Minna Rollins, University of West Georgia 
Brian Rutherford, Purdue University 
Annette Ryerson, Black Hills State University 
Anshu Saran, University of Texas of the Permian 

Basin 
Pookie Sautter, New Mexico State University 
Jeremy J. Sierra, Texas State University - San  
Marcos 
Ashish Sinha, Victoria University of Wellington 
Deborah Spake, University of South Alabama 
Chitra Srivastava, Michigan State University 
Claire Stammerjohan, University of Louisiana  

Monroe 
Karen Stone, Southern New Hampshire University 
Elnora Stuart, University of South Carolina Upstate 
Jeff Tanner, Baylor University 
Ronald D. Taylor, Mississippi State University 
Palaniappan Thiagarajan, Jackson State University 
Jeff W. Totten, McNeese State University 
Tracy Tuten, East Carolina University 
Pierre Valette-Florence, IAE Grenoble 
Yawei Wang, Montclair State University 
Art Weinstein, Nova Southeastern University 
Zac Williams, Central Michigan University 
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Call for Papers: Global Marketing Conference at Tokyo 

Submission Deadline: March 15, 2010; Conference Date: Sept. 9-12, 2010 

www.kamsconference.org 
 

Hosts: Korean Academy of Marketing Science, Ryutsu Keizai University and Society for Marketing Advances. 

Venue: Shin-matsudo Campus of Ryutsu Keizai University, Chiba, Japan 
 

Conference Co-Chairs: Prof. Arch Woodside (Boston College), Prof. Charles R. Taylor (Villanova University) and Prof. 

Graham Hooley (Aston University) 
 

Theme: Marketing in a Turbulent Environment 
 

The theme of this conference, ñMarketing in a Turbulent Environment,ò emphasizes the need for educators and business 

leaders to recognize, appreciate, and understand the significance of marketing in the dynamic global world including differ-

ent cultures and cross-cultural business practices, as they affect both domestic and multinational marketing strategies. The 

2010 Global Marketing Conference at Tokyo offers outstanding opportunities for business leaders and academics to share 

their insights and learn from the research finding and experiences of others. The program chairs welcome participation from 

all cultures and parts of the world. We look forward to a stimulating and interactive conference. Proceedings of this confer-

ence will have an ISSN number. 
 

Special Joint Seminar & Symposiums: 2010 Royal Bank/KAMS International Research Seminar, 2010 ITAA-KAMS Joint 

Symposium and 2010 HIT-KAMS Joint Symposium 
 

Sponsoring Journals: Following journals will publish their special issues with top conference papers in related areas. Jour-

nal of Business Research, 6 special issues on following subjects (Fashion Marketing of Luxury Brands, Consumer Behavior 

of International Tourism, Advancing Research Methods in Marketing, Mapping Strategic Thinking in Marketing, Innovation, 

Diffusion and Adoption of High-Technology Products/Services, Global Consumer Behavior and Marketing Strategy). Jour-

nal of Product Innovation Management on Global Product Innovation. Journal of Strategic Marketing on Marketing Strat-

egy, Journal of Brand Management on Corporate Branding in a Turbulent Environment. Journal of Global Academy of Mar-

keting Science on Marketing in a Turbulent Environment. 
 

Program Tracks: Sales Management, Marketing Strategy, Interactive Advertising, Global Marketing-Challenges in the 

Face of Economic Uncertainty, Fashion Marketing of Luxury Brands, Corporate Branding, Market Orientation in Emerging 

Economies, Retail Management, Corporate Marketing-Corporate Reputation and Corporate Social Responsibility, Global 

Product Innovation Management, Intercultural Communication, Innovation, Diffusion and Adoption of High Technology 

Products/Services, Challenges to Global Marketing Strategy in Asia, Luxury Marketing, Service Marketing, WOM, Con-

sumer-Generated-Contents, and User-Centric Innovation, Marketing in Asia, Eco-Marketing, Marketing Education, Negotia-

tion, Relationship Selling and Global Account Management, Advertising and Integrated Marketing Communication, Cus-

tomer Relationship Management, Consumer Psychology, Consumer Behavior of International Tourism, Global Consumer 

Behavior and Marketing Strategy, Consumer Behavior in the Service Industry, Marketing and Public Policy, Marketing and 

Innovation in International Markets, Marketing Model-Consumer Choice Model and Demand Forecasting, Mobile Market-

ing, Marketing Channels and Relationship Marketing, B-to-B and Industrial Marketing, Marketing Dynamic Capabilities, 

Fashion Merchandising, Mapping Strategic Thinking in Marketing, Design and Color Marketing, Consumer Behavior in 

Chinese Context, Advancing Research Methods in Marketing, Cultural Marketing, Advertising and Children, Cross Media 

Marketing-Cross Media Management, Beauty Business and Medical Tourism Management, Marketing in General. 
 

For More Information: www.kamsconference.org, www.kams.org , www.marketingadvances.org, 

Prof. Kyung Hoon Kim, General Secretary of the 2010 Global Marketing Conference at Tokyo 

Changwon National University, 9 Sarimdong, Changwon, Gyengnam, Republic of Korea, 

stride@changwon.ac.kr, Tel: +82 55 213 3346, Fax: +82 55 263 9096 
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